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The South Asian community is the largest Ethnic

Group in the GTA with an estimated strength of
around 1 million.

Every new South Asian immigrant settling in the GTA will be buying automobiles,
houses, open new bank accounts, get new mobile phones, get internet connections,
apply for life insurance, auto insurance, health insurance and mortgages which,
in turn, keeps the economy growing and rolling. Focusing on new South Asian
immigrants and the South Asian community is the only way large corporates can
sustain growth. The Voice Media group, with its trusted and proven media verticals
- newspapers, radio, online and events. effectively reaches your advertising message
to targeted South Asian communities.

The only South Asian newspaper with an audited
circulation of 30,000 Copies of Friday Issue.

Canadian
Media Circulation
Audit
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Ford (aIIs For Action To Protect Border

Thousands Still Entering Through Pearson Airport Despite Ontario’s Free Testing Program

y:
Adjusts Its Dosing Plan

TC Homes Will Remain Priority; Other Groups To Be Rescheduled
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AVAILABLE AT

OVER 1000 HIGH TRAFFIC
LOCATIONS ACROSS THE GTA...
SHOPPING MALLS -
MAJOR HOSPITALS -
PUBLIC LIBRARIES -
APARTMENT BUILDINGS -
STORES & PLACES OF WORSHIP
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The first issue of The Weekly Voice newspaper, the flagship edition of
the Voice Media Group. rolled off the press on the first Saturday of May
1997, beginning a proud new era for the South Asian community in the
GTA.

Stated to become the largest ethnic group in Canada in the near future,
the South Asian community is estimated to be over 1 million strong in
the GTA, comprising immigrants from India, Pakistan, Bangladesh, Sri
Lanka, Nepal and people of Indian origin who migrated to Canada from

Africa, Europe, Guyana, the Caribbean and the Persian Gulf, all sharing
a common cultural bond and possessing massive purchasing power.

And it's them that the Voice - GTA's leading provider of information and
entertainment news and views targets through a strategically planned
—_—m e multimedia presence featuring a weekly broadsheet English newspaper,
W ee k l y V 0 ] ce.com a Weeklyl Punjapi broadsheet newspaper, 'a state-of—the-.art, top notch
= South Asian radio channel, an up-to-the-minute community web portal,

a weekly newsletter and a high traffic Facebook page.

THE WEEKLY VOICE |||VOICE ENTERTAINMENT
VOICE AUTOMOBILE |[| VOICE REAL ESTATE

SOME OF THE BIG NAMES THAT
ADVERTISE WITH THE VOICE

The Weekly Voice - published every Friday - is the largest circu-
lated South Asian Community Newspaper in the GTA with an
audited circulation of 30,300 copies done by Canadian Media NS w Scotiabank’
Circulation Audit. The editorial focus is on Canadian news con-
tent that is of interest and relevance to the fast growing South
Asian community.

a ICICI Bank / M Bank of Montreal

Estate, The Weekly Voice is printed at The Metroland Press which @ o MI — TELUS

Presented in broadsheet format with dedicated and focussed
sections comprising News, Automotive, Entertainment and Real

is considered among the best printing presses in North America.

TOYOTA

The Weekly Voice is a free newspaper distributed throughout @.
the GTA through over 1000 high-traffic locations including ma- O ROGERS ﬁdo OlL.G
jor South Asian grocery stores, supermarkets, public libraries, YORK

hospitals, apartment buildings, places of worship and commu- Pl I ﬂ'b-
nity centers. . SRR HUMBER
Meripelang! BRAMPTON

From news, views, opinions, special features, Bollywood and Flower Gi

Hollywood news, photographs and occasional articles on im- m %LMdEﬂsyiAmUGA hompona Flower City
— el ) r fomorrow

migration, lifestyle, health, higher education and business, requ-

lar columns on realty, astrology, recipes and more, The Weekly l g g @ \sl‘;\hfi [C .
Voice has something for everyone of all ages, gender, occupa- ‘ J 5 ivereis -

tion and taste. =~ s .. - UNIVERSITY OF H }’
_ Audi TORONTO ﬁ

:menEs| Sears Walmart 3'<
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VOICE AUTOMOBILE
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MUNICH. The MINI brand
has used #NEXTGen to present,
the MINI Vision Urbanaut — an
all-new interpretation of a vision
of space. This digital vision vehi-
cle offers more interior space and
versatility than ever before, but
still on a minimal footprint.

“The MINI brand has always
stood for ‘Clever Use of Space’.
In the MINT Vision Urbanaut, we
extend private space far into the
public realm, creating completely
new and enriching experiences,”
explains Adrian van Hooydonk,
Head of BMW Group Design.

“MINI sees its future self pri-
‘marily as an enabler of and com-
panion for unforgettable times
— what we might call ‘MINI
moments’. The MINI Vision Ur-
banaut uses three curated MINI
moments — “Chill”, “Wanderlust™
and “Vibe” — to present a wide
range of possible usage scenarios.

The Chill moment invites you
to catch a breath and pause in the
here and now. The car becomes
a kind of retreat, a haven where
you can relax — or work with full
concentration — during a jour-
ney. Wanderlust is the only MINT
moment where the MINT Vision
Urbanaut is being driven or driv-
ing with automated driving func-
tions.

The moment Vibe puts time
with other people at centre stage
— in every way”, adds Oliver Hei-
Imer, Head of MINI Design. The
exterior and interior change to
reflect the MINI moment at hand
and give the cxperience the best
possible stage. An all-encom-
passing user experience design,
sustainable materials and a pure-
ly electric drive system are addi-
tional ingredients of the overall
concept.

INTERIOR DESIGN

The MINI Vision Urbanaut
has been designed from the in-
side out. The designers created
the spacious interior experience
before developing the exterior,
using floor plans, pieces of furni-
ture plus wooden scale models to
provide an indication of size.

Over the course of the project,
augmented reality was employed
to create a digital model, which
was then systematically opti-
mised. Unusually tall for a MINI,
but only 446 m in length, the
MINT Vision Urbanaut provides
an interior space that can be used
in many different ways and offers
a whole new ease of movement
inside the car.

Electric drive system and auto-
mated driving functions also cre-
ate new ways to use the interior.

“In 1959, the first Mini ush-
ered in a revolution in vehicle
construction with its transversely
mounted engine,” recalls Oliver
Heilmer, Head of MINI Design.
“With the MINI Vision Urbanaut
we have been able to rethink and
increase the usable surface area
inside the car even further in rela-
tion to its footprint.”

The interior of the MINI Vi-
sion Urbanaut provides the ideal

i in which to g0 on

CE AUTOMOBILE

——

‘ '\“J s
pants enter the innovative cabin
through a large sliding door in
the side of the car. The cutting-
edge slide and swivel mechanism
is the ideal design for urban driv-
ing conditions where space is at
a premium. There are no other
doors on the driver’s side or front
passenger side.

Driver’s area with “Daybed”
and “Street Balcony”; “Cosy
Corner” in the rear.

An_ extremely flexible four-
seat layout provides the basis
for the bright interior. The two
front seats are designed to ro-
tate, while the backrests for the
gencrously sized scat surface in
the rear can be folded manually
(left rear seat) and turned around
(right rear seat). When the car is
stationary, the dashboard lowers
and the driver’s area becomes a
comfortable seating corner — the
“daybed”.

b

For The Best In Auto Neussy
Vlews, TIPS, Reviews And
FOR THE BEST DEALS

Added to which, the wind-
screen can be opened upwards
‘when stationary to create a kind
of Street Balcony. This enhances
interaction with the car’s sur-

roundings and creates an even
more gencrous spatial experi-
ence.

The darker environs of the
cabin’s rear section provide a
quieter space — the Cosy Corner.
This area invites passengers to
cnjoy some time to themselves.
A textilecovered “Loop” extends
over the seat bench and features
the option of LED backlighting.
Between Cosy Comer and the
driver’s area is the open and airy
central section of the car, which
offers quick access to all seating
areas. With the door open, it is
even possible to sit on the floor.
On the side of the car opposite
the entry door, a small integrated
table with a plant adds a finish-

ing touch to the interior fittings.
The table signifies the car’s new
centre point — the place where
passengers meet, face and engage
with one another.

USER INTERFACE

Intuitive, discreet user inter-
face solutions allow conventional
controls such as switches or but-
tons to be omitted. This creates a
‘minimalist, cosy spatial experi-
ence while maintaining full con-
nectivity.

The MINI Token is the cen-
trepiece of the MINI Vision Ur-
banaut’s experience worlds. It is
roughly the same size as a worry
stone and activates the three
preconfigured MINI moments
— Chill, Wanderlust and Vibe —
when placed in purpose-designed
slots in the table at the centre of
the car. Other MINI moments are
conceivable, such as “My MINI
‘moment”.

EXTERIOR DESIGN

The purist mono-volume de-
sign of the MINI Vision Urbanaut
gives new meaning to the “Cre-
ative Use of Space” approach.
The flush, virtually seamless
surface creates a modern base-
line mood, with high-quality
details adding carefully judged
stylistic flourishes. In signature
MINI fashion, the wheels are
positioned at the outer corners of
the body, with short overhangs
rounding off a compact and agile
appearance.

The front end of the MINI Vi-
sion Urbanaut represents a clear
evolution of two time honoured
MINT design icons — the head-
lights and radiator grille.

The headlights are only vis-
ible when switched on. Thanks to
their multicolour dynamic matrix
design they can display different
multi-coloured graphics, which
creates a new form of commu-
nication between the car and the
outside world to suit each mo-
ment.

The lights on the MINI Vi-
sion Urbanaut complement  the
front “grille” with the attractive
look distinctive to every MINL
The enclosed grille itself is now
octagonal in shape, representing
an cvolution of the traditional
hexagonal form. Since the MINI
Vision Urbanaut does not have
a combustion engine requiring
cooling air, the grille assumes a
new function: it now serves as an
intelligence panel for automated

driving.
Iluminated skateboard wheels
provide visual flourishes.
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SOUTH ASIAN MEDIA
BRAND TO THE
BIGGEST AUTOMOBILE
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VOICE ENTERTAINMENT
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lay, January 29,2021 | B-9

VOICE ENTERTAINMENT Voice Entertainment presents the latest in entertainment news,

PR occasional film reviews, interviews with film personalities and
el gossip from the Bollywood film industry - the second largest
= film industry in the world. One page is also devoted to news
from Hollywood. In addition to entertainment news, Voice
Entertainment also incorporates occasional pages on Health,
Technology and Travel, a popular Numerology/Astrology page

and a Matrimonials section.
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VOICE REAL ESTATE

The Weekly Voice has a realty section aimed at the fast growing
and high net worth members of the South Asian community in e P 1‘
the GTA. Itis estimated that nearly 90% of the thousands of new (" =S
South Asian immigrants start looking for their own homes within

a period of two to three years. The Voice Realty section showcases
several new housing projects by major builders and major house
listings by some of the top South Asian realtors in the GTA.

The Voice Media Group - The South Asian News Leader In Canada

THE WEEKLY VOICE P T
Vv\/ — Rae £ 1 wice 'VNN
S
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www.weeklyvoice.com

WeeklyVoice.com is the fastest growing South Asian community web portal in the
GTA. The dynamic, up-to-date content is designed to serve the needs of South
Asians who reside in the Greater Toronto and the surrounding areas. With the lat-
est community news and international news, WeeklyVoice.com attracts the high-
- _ | est number of page views with a huge volume of unique visitors than other South
| WeeklyVoice.com | NSRS portals. Breaking news, events, classified ads, videos, polls and contests pro-
vide a dynamic interactive experience to site visitors.
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RadioVoice 101.3 FM is the most popular South Asian entertainment radio chan-
nel in GTA. Aired during the peak listening hours ( 2 pm to 5 pm on Weekdays),
the program attracts listeners residing in the Greater Toronto Area. Ever evolving
with popular Hindi and Punjabi music, current affairs, Bollywood news, weather,
traffic, entertainment, health, astrology, jokes, gossip and interactive contests,
RadioVoice is the only South Asian program to feature a much-awaited discus-
sion time everyday. Our phone lines are thrown open to listeners to call in and air their views on the par-
ticular topic of discussion on that day. A vast variety of advertisers take advantage of the brand image of
the Voice by having live shows from their premises.
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= Awaaz is the most-read Punjabi language newspaper in the

GTA, printed in narrow broadsheet format with a print run of

o R 10,000 copies every Friday. The word "Awaaz " stands for ‘Voice’

Pllll] abi Awaaz in Punjabi. Punjab,); proviynce in India, is the largest and richest

source of immigrants to Canada and Awaaz newspaper is the

medium of their choice. The paper is popular with the community who wish to keep abreast of develop-

ments in all sectors - from real estate to industries and analysis of the political landscape. Awaaz also

informs the Punjabi community in the GTA of what's happening within the community in Canada and
enjoys a special pole position within this specific media segment.
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The Voice Media Group hosts and organizes several popular events like
VO CE the “South Asian Golf Tournament’, the largest South Asian Food festival
“Zaika"” and the prestigious “Awaaz Punjabi Achiever’s Award”, besides be-

ing a sought-after media sponsor/partner for prestigious social and cultural events in the GTA throughout
the year.

Zalka

8 Sensth. s Food Fostivel [

VOICE MEDIA GROUP PRESENTS

ZEE TV oomm—

#E0.  AWAAZ PUNJABI
%, * ACHIEVERS

AWARDS

PRESENTED BY E8 BROOKE BOND
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Full Page 2/3 Page Junior Page
.80 x H20. W9.80” x H14” W7.75” X H14”
5 Col 4 Col
292 Lines 193 ffn'es 190 Lines

W9.80” x H19”

5 Col
292 Lines

1/2 Page

W9.80" x H10”

5 Col
146 Lines

False Cover*

Double Page Spread*

W20.80" x H20.30"

10 Col
292 Lines

1/4Page

W4.8” x
1/3 Page i
W9.80" x H7
2.5 Col
aGol :
98 Lines 146 Lines

*Subject to Space Availability

101.3 FM

IMPORTANT

Artwork must be a
minimum of 300 dpi

Open Rate

Per Agate Line

Frequency Discounts
Available

Preferred formats:
PDF, EPS, TIFF
MURIEENAREISR  please covert all fonts
to curves
Open Rate All spot colours will be
converted to CMYK

Do not use type
smaller than 12pt in
all ad sizes

Per Agate Line
Frequency Discounts
Available

A nrer

Please provide all
colour art as CMYK,
and all black & white
art as Grayscale

Combo Rate

PLEASE DO NOT
INCLUDE RGB
ELEMENTS

Ad DELIVERY

METHOD
By Email
ads@weeklyvoice.com

Per Agate Line

Frequency Discounts
Available

THE WEEKLY VOICE

DEADLINES:
Ad material required
by: Wednesday

Artwork should reach
by 12 Noon

Call for More

2pm - S5pm

30 Sec. Spot

Custom Packages
And

Live-On-Location
Promotions

7015 Tranmere Drive, Suite # 16, Mississauga, Ontario LSS 1T7
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weeklyvoice.com

Digital Advertising Rates

Media Kit

Placement

Every page

Homepage

Welcome Ad

Targeted
Channel

Geo Targeted

(ROS)

Parallax

Newsletter

Microsites

Webinars

Channel
Takeover

FOR MORE INFORMATION CONTACT:

Ad Unit

Leaderboard
Half page
Imu
Billboard
Video

Leaderboard
IMU

Half Page
Billboard

Welcome Mat

Leaderboard
Half page
Imu

Video
Billboard

Leaderboard
IMU

Half Page
Billboard

Custom

Editorial targeted
stand alone

Native units (logo
& Content)

Custom

Custom

Custom

728x90
300x600
300x250
970x250
Pre-roll

728x90, 320x50 (mobile)
300x250

300x600

970x250

100% Width Responsive

728x90, 320x50 (mobile)
300x600

300x250

Pre-roll

970x250

728x90, 320x50 (mobile)
300x250

300x600

970x250

Call for specs

728x90 or 300x250

Call for specs

info@weeklyvoice.com

Net CPM

$105
$130
$110

$130
$225

$147
$157
$183
$183

$1250

$120
$145
$125
$240
$145

$10
$115
$135
$135

$250

$80
$250
Call for pricing

Call for pricing

Call for pricing

Call for pricing




weeklyvoice.com Media Kit

Digital Advertising Specifications

Banner Units

Min. 5 business

Medium
Rectangle ~ 300x250 200 KB 2 loops/ JPG, GIF, days before
30s max PNG, and campaign start (6
(Imu)
days for expandable)
Min. 5 business
Leaderboard 728x90 200 KB gcl)zor?;)/( ‘;E%I' GIF('j days before
+an campaign start
3100ps / Min. 5 business
Half page 300x600 200 KB P JPG, GIF, days before
30s max i
PNG, and campaign start
3100ps / JPG, GIF, Min. 5 business
Billboard 970x250 200 KB 300 o PNG, and days before
HTML5 campaign start
JPG, GIF, Min. 5 business
Mobile 300x50 200 KB 3loops/ PNG, and days before
320x250 30s max i
HTML5 campaign start

Custom asset
package: font files,

i Min 6 weeks
O,
Welcome 1OOA:W|_dth 950 KB 3loops/ layered PSD_of before campaign
ads Responsive 30s max brand creative,
. . start
high-res imagery,
video as MP4
l&igsosx900 él;s(sil;lt?c) Min. 12 business
Parallax device 200KB N/A AND MP4 and Sg)rﬁ baeifc;]r‘(satar‘t
responsive WEB (video) baig

FOR MORE INFORMATION CONTACT: info@weeklyvoice.com
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7015 Tranmere Dr., Suite # 16, Mississauga, ON. LSS 1T7
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