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The only South Asian newspaper with an audited 
circulation of 30,000 Copies of Friday Issue.

The South Asian community is the largest Ethnic 
Group in  the GTA with an estimated strength  of 
around 1 million.
Every new South Asian immigrant settling in the GTA will be buying automobiles, 
houses, open new bank accounts, get new mobile phones, get internet connections, 
apply for life insurance, auto insurance, health insurance and mortgages which, 
in turn, keeps the economy growing and rolling. Focusing on new South Asian 
immigrants and the South Asian community is the only way large corporates can 
sustain growth. The Voice Media group, with its trusted and proven media verticals 
- newspapers, radio, online and events. effectively reaches your advertising message 
to targeted South Asian communities.

AVAILABLE AT

OVER 1000 HIGH TRAFFIC 
LOCATIONS ACROSS THE GTA...

 SHOPPING MALLS - 
MAJOR HOSPITALS -
PUBLIC LIBRARIES - 

APARTMENT BUILDINGS -
STORES & PLACES OF WORSHIP

Stamp
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The fi rst issue of The Weekly Voice newspaper, the fl agship edition of 
the Voice Media Group. rolled off the press on the fi rst Saturday of May 
1997,  beginning a proud new era for the South Asian community in the 
GTA.

Stated to become the largest ethnic group in Canada in the near future, 
the South Asian community is estimated to be over 1 million strong in 
the GTA, comprising immigrants from India, Pakistan, Bangladesh, Sri 
Lanka, Nepal and people of Indian origin who migrated to Canada from 
Africa, Europe, Guyana, the Caribbean and the Persian Gulf, all sharing 
a common cultural bond and possessing massive purchasing power.

And it's them that the Voice - GTA's leading provider of information and 
entertainment news and views targets through a strategically planned 
multimedia presence featuring a weekly broadsheet English newspaper, 
a weekly Punjabi broadsheet newspaper, a state-of-the-art, top notch 
South Asian radio channel, an up-to-the-minute community web portal, 
a weekly newsletter and a high traffi c Facebook page. 

The Weekly Voice - published every Friday - is the largest circu-
lated South Asian Community Newspaper in the GTA with an 
audited circulation of 30,300 copies done by Canadian Media 
Circulation Audit. The editorial focus is on Canadian news con-
tent that is of interest and relevance to the fast growing South 
Asian community. 

Presented in broadsheet format with dedicated and focussed 
sections comprising News, Automotive, Entertainment and Real 
Estate, The Weekly Voice is printed at The Metroland Press which 
is considered among the best printing presses in North America.

The Weekly Voice is a free newspaper distributed throughout 
the GTA through over 1000 high-traffi  c locations including ma-
jor South Asian grocery stores, supermarkets, public libraries, 
hospitals, apartment buildings, places of worship and commu-
nity centers. 

From news, views, opinions, special features, Bollywood and 
Hollywood news,  photographs and occasional articles on im-
migration, lifestyle, health, higher education and business, regu-
lar columns on realty, astrology, recipes and more, The Weekly 
Voice has something for everyone of all ages, gender, occupa-
tion and taste.





SOME OF THE BIG NAMES THAT 
ADVERTISE WITH THE VOICE
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voice automobile

By Nauman Farooq

Honda has been offering their 
fit model for over a decade now, 
in Canada. It has sold well enough 
for the manufacturer to keep on 
offering it, and now, has just re-
leased an updated version of the 
third-generation model. Question 
is, is it any good?

I have never been a fan of the 
Fit. Yes, I recognized that it offers 
a lot of practicality, and is cheap 
to buy and cheap to run, but some 
of its competitors have been more 
exciting.

So, has the updated, third-gen-
eration Fit finally become an ex-
citing sub-compact?

From a styling point of view, 
it has certainly improved. The 
new ‘Sport’ trim takes design 
inspiration from the new Honda 
Civic Type-R -minus the giant 

rear wing- and hence I think it 
looks very cool. It certainly looks 
like an eager little urban warrior, 
which is the ideal role for such a 

vehicle. The interior carries over 
the sporty theme, with nice seats 
and a clean design that offers quite 
a lot of kit for a sub-compact car. 

My tester had a touchscreen info-
tainment system with Apple Car-
Play and Android Auto, although 
the 180-watt sound system left a 

lot to be desired.
But, the Fit was never about 

gadgets, instead, it focuses on us 
Continued on page 10

Updated, Third-Gen Honda Fit

I speak your language: 
Hindi, Urdu, Punjabi  & Tamil

LEXUS OF RICHMOND HILL

Amarjit Verma (Pre-owned Product Advisor)

905-883-8812 Ext: 2257 
Email: amarjitv@lexusrh.com

One of The Largest Inventories Of Lexus Certifi ed Pre-Owned Vehicles 
And Huge Selection Of Other Makes And Models. Proudly Serving The 

Richmond Hill Community And Surrounding Area Since 2003

2015 LEXUS RX 350 TOURING PKG/NAV

2016 LEXUS RX 350 F-SPORT/NAV

2016 LEXUS RX 350 EXECUTIVE PKG/NAV/HUD

2007 TOYOTA RAV4 LIMITED/GREAT VALUE

2014 VOLKSWAGEN TIGUAN R-LINE/HIGHLINE/
LEATHER/ROOF/NAV

2015 LEXUS RX 350 TOURING PKG/NAV

Talk to me about...
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Ten Simple DIY Tips To Keep Your Car In Top Shape
 Even if you’re not the handy 

type, there are simple things you 
can do to keep your car in top 
shape all winter long.

1. Do what you can. Get ac-
quainted with your vehicle own-
er’s manual to see what needs to 
be done and when, even if you 
won’t be doing the job yourself.

2. Pay attention to warning 
lights. Early intervention can pre-
vent expensive repairs and break-
downs.

3. Focus on items that will 
keep your vehicle safe to oper-

ate, such as the brakes. Regularly 
check your brakes’ fluid levels 
and warning lights, and watch for 
signs of wear.

4. Checking the level of your 
antifreeze/coolant may deliver 
the best return on your effort. 
It’s easy to do and can help pre-
vent some of the costliest engine 
repairs. Simply look under the 
hood for the coolant reservoir; 
the correct level will visible from 
the outside the tank. Top up if 
necessary.

5. Keep product choice simple. 

Facing a full retailer’s shelf and 
not knowing what to buy can be 
intimidating. Stay safe by opting 
for trusted brands with long track 
records. When it comes to perfor-
mance chemicals like brake fluid 

and antifreeze/coolant, Prestone 
products deliver proven protec-
tion that is easy to choose.

6. Properly inflated tires are 
safer and will save you money 
at the pumps, so keep an eye on 
your tire pressure.

7. Use smartphone apps to 
keep track of your maintenance 
schedule and get reminders for 
when it’s time to for oil and filter 
changes and fluid/belt service.

8. There’s no need to purchase 
vehicle-specific formulations of 
coolant and many other products 

for every car in your home, sim-
plifying your choice and saving 
you money.

9. Changing your windshield 
wipers is quick and inexpensive 
— simply follow the instructions 
on your owner’s manual.

10. Double check that your 
headlights and brake lights work. 
Limited visibility during shorter 
days and snow and ice storms 
means you need to do everything 
you can to make sure other cars 
can see you at all times.- www.
newscanada.com

Saleen Automotive, Inc. has re-
asserted its dominance in the su-
percar market with the unveiling 
of the 1300-horsepower Saleen 
S7 Le Mans (LM) Edition at the 
recent LA Auto Show.

The S7R race version has won 
at every major racetrack in the 
world, including Daytona, Se-
bring, Nurburgring, and the pres-
tigious 24 Hours of Le Mans. The 
S7 LM Edition commemorates 
that seven-year run of consecu-
tive racing victories of its Saleen 
S7 Supercar. The S7 street ver-
sion has also starred in several 
Hollywood blockbusters, includ-
ing being driven by “God” in 
Bruce Almighty.

Steve Saleen previously an-
nounced the planned build of 
this extraordinary supercar. The 
car unveiled at the recent LA 
Auto Show is the fulfillment of 
the first of the special edition S7 
LMs. “True to our form, we are 
bringing back America’s only 
true supercar,” said Steve Saleen, 
CEO of Saleen Automotive. “We 
are celebrating our winning heri-
tage and advancing the perfor-
mance DNA that Saleen was built 
around.”

A 7.0L twin-turbo engine, rated 
at 1300 horsepower, will power 
the new S7 LM supercar. Each 
one is being hand built at Saleen’s 
Corona, CA, headquarters. The 
S7 LM’s transmission is a longi-
tudinal, 6-speed all synchromesh 
with limited-slip differential. It 
also has a metallic clutch with 
8.0-inch twin-disc hydraulic ac-
tuation bow-through uprights.

The S7 LM has an all-new, ex-

clusive Black/Silver paint scheme 
with clear-coated carbon fiber. It 
will ride on Saleen forged, five-
spoke, Le Mans-style wheel de-
sign equipped with center locking 
wheel nuts with automatic safety 
locks. 

Fronts are sized at 19 X 
9.5-inches with rears at 20 X 
12.0-inches. These sleek, stylish 
wheels will be shod with high-
performance tires: 275/30/ZR19 

front and 335/30/ZR20 rears.
The chassis is comprised of 

4130 Lightweight Steel Space 
frame with Honeycomb Compos-
ite panels. 

The S7 LM has advanced wind 
tunnel developed aerodynamics 
including integrated split-channel 
airflow throughout the car, full un-
derside aerodynamics, advanced-
design front tray and side skirts, 
full-body-width rear spoiler, and 

heat-rejecting tinted glass.
The S7 LM is well equipped 

with safety features including, 
but not limited to, integrated roll 
protection, aluminum honeycomb 
impact-absorbing panels, 3-point 
seat belts with automatic pre-ten-
sioner, and aluminum honeycomb 
front crash structure with inte-
grated rear crumple zones.

Interior convenience and com-
fort treatments feature a high-vol-

ume flow-through ventilation sys-
tem, A/C, rear view video camera 
with interior LCD display, 240 
MPH speedometer, race-inspired 
central-mounted digital tachome-
ter with S7R-style shift lights, ful-
ly adjustable tilt and telescoping 
steering column, power windows 
and door locks, keyless remote 
for doors and rear trunk, variable 
intermittent windshield wipers, 
electric heated front windshield, 
remote engine hatch and fuel fill-
er door releases, and the latest in 
sound systems. 

Standard interior trim includes 
black Alcantera with multi-tone 
leather and suede. The S7 LM is 
also equipped with performance 
sport seating, aluminum and color 
accents, custom-fitted driver seat-
ing position, and a dual leather 
and Alcantera suede steering 
wheel. Also included is the spe-
cial LM-edition trim.

The Saleen S7 LM is priced at 
(US)$1,000,000,000. With a mere 
seven in production, this is the ul-
timate collector supercar.

Saleen Relaunches S7, Will Only Build Seven Units!

THE MOST TRUSTED 
SOUTH ASIAN MEDIA 

BRAND TO THE 
BIGGEST AUTOMOBILE  

BRANDS IN CANADA



And many more...

Stamp
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SRK’s Twitter

Following 
Crosses 

32 Million

Salman To 
Endorse Edible  

Oil Brands

MUMBAI: Shah Rukh Khan’s 
social media on Twitter has ex-
tended to 32 million.

Shah Rukh on Tuesday tweet-
ed: “Naye saal ki sabko shubh 
kamnayein. Sab raho khush aur 
aabaad aur 32 million ke liye 
bahut bahut dhanyawaad. Waah 
Hindi main likha toh kuch kavi sa 
hogaya. (Good wishes to all for 
the New Year. Please stay happy 
and thank you for the 32 million. 
Written in Hindi, so became like 
a poet.)”

The 52-year-old superstar, who 
has a following of 32.2 million, 
is right behind megastar Amitabh 
Bachchan, who has a Twitter 
following of 32.4 million. Shah 
Rukh is Bollywood’s top Khan 
with the most number of follow-
ers on Twitter -- Salman has 29.9 
million and Aamir has 22.6 mil-
lion.Shah Rukh is an avid user 
of digital platforms uses social 
media to update fans and follow-
ers about his life and projects. On 
the fi rst day of the New Year on 
Monday, he unveiled the title and 
teaser of his upcoming fi lm with 
Aanand L Rai. 

In the fi lm titled “Zero”, Shah 
Rukh will be seen playing a dwarf. 
It also stars actresses Anushka 
Sharma and Katrina Kaif.

“Zero” is slated to hit the 
screens on December 21. 

MUMBAI:  Superstar Salman 
Khan will endorse Emami Groups 
edible oil brands.

He has joined forces with 
megastar Amitabh Bachchan for 
the groups’s edible oil business. 
Emami has three brands in edible 
oil business - Emami Healthy & 
Tasty, Himani Best Choice and 
Rasoi apart from Bake Magic, a 
speciality fat brand. 

A new commercial starring 
Salman is expected to go on air 
soon. The TVC, produced by Op-
ticus Inc, is conceptualised, writ-
ten and directed by Nitesh Tiwari 
of “Dangal” fame.

Portraying the diverse gastro-
nomical moods of India, Salman 
will be seen celebrating the great 
Indian foodie in the commercial.

“Salman Khan has a huge fan 
following which is evident from 
his slew of box offi ce grossers 
like ‘Sultan’, ‘Kick’, ‘Bajrangi 
Bhaijaan’, ‘Dabangg’ and ‘Tiger 
Zinda Hai’. 

“We felt he will be the right 
fi t along with Big B to take our 
brands to a wider consumer 
base,” Aditya Vardhan Agarwal, 
Director, Emami Group, said in a 
statement.

Emami brands are endorsed by 
celebrities like Shah Rukh Khan, 
Hrithik Roshan, Kareena Kapoor 
Khan, Kangana Ranaut and Sha-
hid Kapoor.

SALE...SALE 

Heartland Town Centre - (Mavis And Britannia….Near Loblaws) 
5980 Mclaughlin Rd. Unit 3,  Mississauga  905-712-4548 | conceptlighting.ca

CONCEPT 
LIGHTINGgroup

No Down Payment ... No Interest*

TAKE           MONTHS
 TO PAY

TAKE           MONTHSTAKE           MONTHS
 TO PAY TO PAY
24

* See store for details

Free Lightbulbs 
For LIFE

Zarine Khan All Set For 
Release Of Horror Movie ‘1921’

Zarine Khan and other 
members of the cast are 
celebrating 10 million-plus 
views of the trailer of the 
upcoming movie “1921”. 
Releasing later this month 
-- a decade after “1920” -- 
the � lm stars Zarine Khan 
and Karan Kundra in the 
lead roles. It has been 
helmed by the master of 
the horror genre Vikram 
Bhatt, who has made such 
� lms respectable and prof-
itable. Vikram is known for 
horror movies like “Raaz”, 
“1920”, “Haunted - 3D”, 
“Raaz 3D” and “Raaz Re-
boot”.

Zarine is very active 
on social media and the 
29-year-old says she loves 
connecting with her fans 
directly and feels that so-
cial media provides a great 

platform to do this.
“I have followers who 

want to see what I am up 
to. I like to keep my posts 
relatable and don’t just 
post fake things for public-
ity. I don’t go putting out 
posts just to gain more 
followers. I am under no 
pressure to get more fol-
lowers,” says Zarine.

Zarine Khan says when a 
big star does bold scenes 
on-screen it is appreciated 
but when something simi-
lar is done by a relatively 
less established face, peo-
ple label it as “trash”.

The actress, who ap-
peared in a bold role in 
last year’s hit ‘Hate Story 
3’, feels she doesn’t un-
derstand the disparity 
between the reception of 
bold scenes by audience, 

according to a report in lo-
cal Indian media.  

Zarine, 29, made 
her screen debut with 
a leading role in the 
2010  Anil Sharma’s pe-
riod � lm ‘Vee’r  co-starring 
with  Salman Khan  for 
which she was nominated 
for the Zee Cine Award for 
Best Female Debut. Khan 
earned commercial suc-
cess in Bollywood with Sa-
jid Khan’s  ‘Housefull 2’. 
The following year, Khan 
made her  Tamil  debut in 
the Tamil � lm  ‘Naan Ra-
javaga Pogiren’, in which 
she did an item number in 
the song “Malgove”. She 
achieved further success 
for her leading role in the 
2014 romantic thriller ‘Jatt 
James Bond’, a box-o�  ce 
success and followed it 

with a leading role in the 
highly successful  Vishal 
Pandya’s � lm ‘Hate Story 3’

The actress has also 
starred in a music video 
with Ali Fazal.

The actor has said that 
that most of her friends 
are not from Bollywood. “I 
don’t have friends in the 
industry. I belong to a non-
� lmy background, and 
that’s where my friends
come from. Right now, 
there are so many star kids 
in the industry and they 
already know each other,” 
she says. However, Zarine 
adds that she doesn’t feel 
like an outsider. “It is great 
that everyone is welcomed 
in the industry today. It is 
one close-knit family. No 
one makes you feel like an 
outsider,” she says.
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www.teamarora.com 
STRESSED OUT ABOUT NOT QUALIFYING FOR A MORTAGE 

FOR YOUR NEW HOME? BUY WITH US AND LET TEAM ARORA 
HELP YOU GET YOUR MORTGAGE AT A GOOD RATE!

parveen@teamarora.com

REAL ESTATE CENTRE INC.
BROKERAGE

Independently Owned & Operated

416.910.8923
905.488.1272

*As Awarded by RE/MAX/INTEGRA based on 2016 Closed Transactions | ** (As per Stats Collected by RE DATOM)

7070 Saint Barbara Blvd, Mississauga, ON L5W 0E6  Dir : 416-910-8923 Not intended to solicit properties currently listed for sale or individuals currently under contract with a Brokerage.

THINKING OF BUYING, SELLING OR INVESTING IN REAL ESTATE 
IN THE NEW YEAR? GIVE US A CALL TODAY 416-910-8923.

CHARACTER PLUS CHARM! 
Warm & Inviting 4+2 Bedroom, 4 
Bath Detached Home plus Finished 
Basement Apartment with Separate 
Entrance. Call Team Arora for More 
Information!!

Williams Pkwy./James Potter Rd.

$849,900

RARE CHARM! Graceful 4 
Bedroom, 3 Bath Detached Home, 
approx. 2600 sq. ft. on a Gorgeous 
Corner Lot. Call Team Arora for More 
Information!

Mississauga Rd./Queen St.

$999,000

CLASSIC BEAUTY! Elegant 4+1 
Bedroom, 5 Bath Detached Home 
plus Finished Basement with 
Separate Entrance in the Sought After 
Area of Bram West. Call Team Arora 
for More Information!

Steeles Ave./Mavis Rd.

$874,900

BREATHTAKINGLY BEAUTIFUL!
Exquisite 4+2 Bedroom, 5 Bath 
Detached Home plus Finished 
Basement with Separate Entrance in 
a Great Location. Call Team Arora for 
More Information!

Financial Dr./Mississauga Rd.

$1,039,900

EXCEPTIONALLY GRACIOUS! 
Stunning 5+2 Bedroom, 5 Bath Detached 
Home approx. 2795 sq. ft. for Sale 
plus Finished Basement with Separate 
Entrance in a Great Neighbourhood. Call 
Team Arora for More Information!!

Raylawson Blvd./Mavis Rd.

$899,900

RICH & WARM Gorgeous 5 
Bedroom, 4 Bath Detached Home 
for sale with Separate Entrance to 
Basement. Call Team Arora for More 
Information!

Torbram Rd./Sandalwood Pkwy.

$889,000

EXCEPTIONALLY GRACIOUS! 
Alluring 4 Bedroom, 4 Bath Detached 
Home for Sale with Separate 
Entrance to Basement in a Sought 
After Neighbourhood of Credit Valley. 
Call Team Arora for More Information!!

James Potter Rd./Queen St.

$1,075,000

YOUR DREAM HOME! Modern 
4+2 Bedroom, 5 Bath Detached 
Home plus Basement Apartment with 
Separate Entrance in a Quiet Family 
Friendly Neighbourhood. Call Team 
Arora for More Information!

Airport Rd./Sandalwood Pkwy.

$949,900

A DREAM HOME THAT COULD BE 
YOURS. Luxurious 4 Bedroom, 4 
Bath Detached Home for Sale in the 
Sought-After Area of Creditvalley. Call 
Team Arora for More Information!!

Mississauga Rd./Williams Pkwy.

$1,450,000

LUXURY YOU DESERVE! Absolutely 
Beautiful 4+1 Bedroom, 4 Bath 
Detached Home plus Finished Basement 
with Separate Entrance in a Sough After 
Neighbourhood in Mississauga. Call 
Team Arora for More Information!

Brittania Rd./Douguy Blvd.

$1,069,900

= INTEGRITY      
= KNOWLEDGE
=  DEDICATION

(NC) Your home is where 
your family lives, works and plays, 
so you want to keep it safe, healthy 
and free from hidden dangers. One 
potential hazard Health Canada 
is warning Canadians about this 
winter is radon — an invisible, ra-
dioactive gas that comes from the 
ground and can get into your home 
undetected. Radon is dangerous 

because it’s the second leading 
cause of lung cancer after smok-
ing.

Despite this serious risk, 
many of us still aren’t taking ac-
tion to reduce radon levels in our 
homes. In fact, a recent study 
found that more than 70 per cent 
of Canadians with high radon had 
done nothing to reduce their lev-

els. Only 29 per cent of the survey 
participants had reduced the radon 
level in their home.

The first step to taking action 
against radon is testing to know 
your home’s radon level, an. easy 
and inexpensive process. If the 
levels are below the Canadian 
guideline level, then you can enjoy 
peace of mind knowing your home 

is an environment that’s safe from 
radon.

If the level is above the guide-
line, then you need to take action 
to reduce it. Lowering the radon 
level in your home is easy and af-
fordable.

A radon mitigation system can 
be installed in less than a day and in 
most homes, will reduce the radon 

level by more than 80 per cent for 
about the same cost as other com-
mon home repairs such as replacing 
the furnace or air conditioner. To 
reduce high radon levels, look for a 
service provider that has been certi-
fied through the Canadian National 
Radon Proficiency Program.

Find more information at 
www.canada.ca/radon

Winter Is The Perfect Time To 
Test Your Home For Radon

When Temprature Falls

Randon Level May Rise

Voice Entertainment presents the latest in entertainment news, 
occasional fi lm reviews, interviews with fi lm personalities and 
gossip from the Bollywood fi lm industry  - the second largest 
fi lm industry in the world. One page is also devoted to news 
from Hollywood. In addition to entertainment news, Voice 
Entertainment also incorporates occasional pages on Health, 
Technology and Travel, a popular  Numerology/Astrology page 
and a  Matrimonials section.

The Weekly Voice has a realty section aimed at the fast growing 
and high net worth members of the South Asian community in 
the  GTA.  It is estimated that nearly 90% of the thousands of new 
South Asian immigrants start looking for their own homes within 
a period of two to three years. The Voice Realty section showcases 
several new housing projects by major builders and major house 
listings by some of the top South Asian realtors in the GTA.





And many 
more...

Stamp

Stamp
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Awaaz is the most-read Punjabi language newspaper in the 
GTA, printed in narrow broadsheet format with  a print run of 
10,000 copies every Friday. The word "Awaaz " stands for ‘Voice’ 
in Punjabi. Punjab, a province in India, is the largest and richest 
source of immigrants to Canada and Awaaz newspaper is the 

medium of their choice. The paper is popular with the community who wish to keep abreast of develop-
ments in all sectors - from real estate to industries and analysis of the political landscape. Awaaz also 
informs the Punjabi community in the GTA of what's happening within the community in Canada and 
enjoys a special pole  position within this specifi c media segment. 

RadioVoice 101.3 FM is the most popular South Asian entertainment radio chan-
nel in GTA. Aired during the peak listening hours ( 2 pm to 5 pm on Weekdays), 
the program attracts listeners residing in the Greater Toronto Area. Ever evolving 
with popular Hindi and Punjabi music, current aff airs, Bollywood news, weather, 
traffi  c, entertainment, health, astrology, jokes, gossip and interactive contests,  
RadioVoice is the only South Asian program to feature a much-awaited discus-

sion time everyday.  Our phone lines are thrown open to listeners to call in and air their views on the par-
ticular topic of discussion on that day. A vast variety of advertisers take advantage of the brand image of 
the Voice by having live shows from their premises.

The Voice Media Group hosts and organizes several popular events like 
the  “South Asian Golf  Tournament”, the largest South Asian Food festival
“Zaika” and the prestigious “Awaaz Punjabi Achiever’s Award” , besides be-

ing a sought-after media sponsor/partner for prestigious social and cultural events in the GTA throughout 
the year. 

www.weeklyvoice.com
WeeklyVoice.com is the fastest growing South Asian community web portal in the 
GTA. The dynamic, up-to-date content is designed to serve the needs of South 
Asians who reside in the Greater Toronto and the surrounding areas. With the lat-
est community news and international news, WeeklyVoice.com attracts the high-
est number of page views with a huge volume of unique visitors than other South 
Asian portals. Breaking news, events, classifi ed ads, videos, polls and contests pro-
vide a dynamic interactive experience to site visitors.

Punjabi Awaaz

VoicEvents
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2022 Media Kit

FOR MORE
 INFORMATION CONTACT:    RICH RUS

SEY     212-389-5329     RRUSSEY@INC.COM

Advertising RatesDigital

Placement Ad Unit Spec Net CPM

Every page

Leaderboard
Half page
Imu
Billboard
Video

728x90
300x600
300x250
970x250
Pre-roll

$105
$130
$110
$130
$225

Homepage

Leaderboard
IMU
Half Page
Billboard

728x90, 320x50 (mobile)
300x250
300x600
970x250

$147
$157
$183
$183

Welcome Ad Welcome Mat 100% Width Responsive $1250

Targeted 
Channel 

Leaderboard
Half page
Imu
Video
Billboard

728x90, 320x50 (mobile)
300x600
300x250
Pre-roll
970x250

$120
$145
$125
$240
$145

Geo Targeted 
(ROS)

Leaderboard
IMU
Half Page
Billboard

728x90, 320x50 (mobile)
300x250
300x600
970x250

$110
$115
$135
$135

Parallax Custom Call for specs $250

Newsletter

Editorial targeted 
stand alone  
Native units (logo 
& Content)

728x90 or 300x250

Call for specs

$80
$250
Call for pricing

Microsites Custom - Call for pricing

Webinars Custom - Call for pricing

Channel 
Takeover

Custom - Call for pricing

F O R  M O R E  I N F O R M A T I O N  C O N T A C T :  i n f o @w e e k l y v o i c e . c o m
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FOR MORE INFORMATN CONTACT:    RICH RUSSE     212-9 RRUSSEY@INC.COM

Digital Advertising Specifications

Banner Units

Medium
Rectangle
(Imu)

300x250 200 KB 2 loops / 
30s max

Min. 5 business 
days before 
campaign start (6 
days for expandable)

Leaderboard 728x90 200 KB 3 loops / 
30s max

JPG, GIF, 
PNG, and 

Min. 5 business
days before
campaign start

Half page 300x600 200 KB 3 loops / 
30s max

Min. 5 business
days before
campaign start

Billboard 970x250 200 KB 3 loops / 
30s max

JPG, GIF, 
PNG, and 
HTML5

Min. 5 business
days before
campaign start

Mobile 300x50
320x250 200 KB 3 loops / 

30s max

JPG, GIF, 
PNG, and 
HTML5

Min. 5 business
days before
campaign start

Welcome 
ads

100% Width 
Responsive 250 KB 3 loops / 

30s max

Custom asset 
package: font files, 
layered PSD of 
brand creative, 
high-res imagery,      
video as MP4

Min 6 weeks 
before campaign 
start

Parallax

1800x900
cross 
device
responsive

200KB N/A

JPG, PNG, 
GIF (static) 
AND MP4 and 
WEB (video)

Min. 12 business
days before
campaign start 

 Creative
 Unit Name

Initial 
Dimensions
(W x H in px)

Max 
Initial File 
Load Size

Max 
Animation
Length 

File Type Submission
Lead Time

F O R  M O R E  I N F O R M A T I O N  C O N T A C T :    i n f o @ w e e k l y v o i c e . c o m

JPG, GIF, 
PNG, and 

JPG, GIF, 
PNG, and 
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